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New hybrid malls are set 
to shake up Vancouver’s 
retail scene.

T wo cu r rent ly u nder con-
struction will have stores that 
are branded with recognizable 
names but sell merchandise at 
steep discounts.

Until now, Vancouverites have 
had to go to the U.S. to find outlet 
malls that have stores carrying 
branded clothing from Ralph 
Lauren, Gucci and Nordstrom 
while  carrying a secondary name 
such as Polo Ralph Lauren Fac-
tory Store.

Higher end brands are likely 
to choose to locate their outlet 
stores at the luxury outlet mall 
that Vancouver International 
Airport Authority is developing 
in partnership with London-
based McArthurGlen near the 
Templeton Canada Line station 
on Sea Island in Richmond. 

That 375,000-square-foot mall 
is set to open next spring and re-
semble McArthurGlen’s Euro-
pean outlet malls, where brands 
such as Burberry, Prada, Armani 
and Michael Kors are prominent. 

No tenants have yet been re-
vealed in Richmond.

Farther south, in Tsawwassen, 

Ivanhoe Cambridge is building 
a 1.2-million-square-foot mall 
slated to open in spring 2016. 
Plans call for half the mall to be 
filled with outlet tenants and half 
with regular stores.

Joh n S cott,  Iva n ho e Ca m-
bridge’s vice-president of new 
development said Tsawwassen 
Mills’ tenant mix will resemble 
the other Ivanhoe Cambridge 
malls that have 50 per cent outlet 
tenants: Vaughan Mills in Metro 
Toronto and CrossIron Mills in 
Calgary.

Mid-market brands such as Ba-
nana Republic, Hugo Boss and 
Ecco Shoes operate outlet stores 
in each of those hybrid outlet 
malls.

Tsawwassen Mills’ only an-
nounced tenant is the fishing, 
hunting and outdoor equipment 
seller Bass Pro Shops, which 
will operate a full-priced store 
in 145,000 square feet of space.

Scot t sa id 15 ot her a nchor 
tenants will each take at least 
20,000 square feet of space and 
join more than 180 other tenants 
in the mall. 

Vancouver has lagged behind 
the rest of North America in hav-
ing outlet malls and stores.

Guess  a nd Tom my H i l f iger 
opened some of Metro Vancou-
ver’s only outlet stores several 
yea rs ago i n Queensborough 
La nd i ng, but Va ncouverites 

have otherwise been forced to 
watch other Canadian cities be 
the nation’s pioneers in the outlet 
shopping niche and to head south 
to malls such as Seattle Premium 
Outlets.

Scott said that Ivanhoe Cam-
bridge plans to open a new string 
of malls in Canada that are filled 
exclusively with outlet stores, 
starting with Niagara Falls, Win-
nipeg and Edmonton. 

“We don’t have a mall filled en-
tirely with outlet stores planned 
for Vancouver,” Scott said. “We 
believe Tsawwassen Mills, as a 
hybrid, will provide the outlet 
complement for us.”

To compete with outlet malls, 
established fashion retailers are 

launching branded chains of out-
let stores where their core brand
is featured but prices are much
lower.

That’s why Holt Renfrew is as
active expanding its HR2 out-
let store brand as Nordstrom is
with its Nordstrom Rack and Saks
Fifth Avenue is with its Off 5th
Avenue outlet brand.

Executives believe it is worth
the risk of cannibalizing the
company’s core brand because
the new sales channel more than
pays for itself, and the shoppers
who visit the outlet stores are
different consumers from those
who shop at the core brand’s
stores, said Dig360 senior re-
tail consultant and former Hugo

Monthly retail sales 
in B.C. crested to 
$5.49 billion in April, 
up 7.1 per cent from 
April 2013 and capping 
three straight years of 
growth.
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abc Country 
Restaurants Inc.
15373 Fraser Hwy.
Surrey,  
BC V3R 3P3
info@abcCountry.ca
www.abcCountry.ca

- RESTAURANT -

FAMILY DINING IS THE FORMULA 
FOR YOUR SUCCESS.

The restaurant industry in BC is fixated 
on the highly competitive casual 
upscale segment. The higher margin 
and infinitely more approachable family 
dining market has been overlooked by 
many. abc Country Restaurant is an 
established and respected brand with a 
reputation for great food, great value, 
and exceptional service. That, combined 
with over 40 years of family dining 
experience and comprehensive, on-
going support system for our franchisees 
is a proven formula for success

CALL GORD  
AND LET’S GET GOING.

1. CAPITALIZE    We are a leader in casual, family-friendly dining
– an underserved market with huge potential.

2. ORGANIZE       We’ll help you every step of the way with:

 -  SITE SELECTION & DESIGN

 -  LEASE NEGOTIATIONS

 -  TRAINING & OPERATIONS SUPPORT 

 -  MENU DEVELOPMENT

 -  MARKETING

3. INVEST         Open a brand new restaurant for less than $700K,  
or convert an existing restaurant for as little as $200K

y with:

Owning an country 
IS AS EASY AS 1,2,3.

abc

45820 - 45826 WELLINGTON AVENUE, CHILLIWACK, BC

Prospera Credit Union on lease to 2019
Up to 4,837 SF of second floor office space available for owner-occupier
Potential 13% cap rate return
Asking price: $1,275,000 (assessed value 2014: $1,647,000)

Ewen Johnston
DIR 604 661 0804 
ewen.johnston@colliers.com

Joe Genest
DIR 604 662 2679 
joe.genest@colliers.com

FOR SALE

Quality Investment/Owner-Occupier Opportunity

www.collierscanada.com/8594



Boss Canada vice-president Raymond 
Shoolman.

Shoolman oversaw Boss’ rollout of outlet 
stores in Canada, which started in 2004. 
Back then, luxury brands viewed outlet 
stores as a place to clear out remaindered 
items and last year’s fashions. They now 
produce fashions specifically for their 
outlet stores, he said.

“They may use a slightly different ma-
terial,” Shoolman said. “It doesn’t mean a 
lower-quality material but maybe a lower-
priced material. It’s about hitting a price 
point. Maybe there’s different stitching 
or the clothing is designed to use less 
material.”

This shift toward manufacturing cloth-
ing earmarked for outlet stores has fuelled 
the boom. 

Researchers at Value Retail News count-
ed 40 new outlet centres that opened in 
the U.S. between 2006 and 2014 and only 
one regional mall that opened during the 
same time period.

Retail sales increasing
Metro Vancouver would appear ripe for 
an expansion of outlet retail. Monthly 
retail sales in B.C. crested to $5.49 bil-
lion in April, up 7.1 per cent from April 
2013 and capping three straight years of 
growth, reports Central 1 Credit Union. 

Metro Vancouver, with a 5.7 per cent sales 
increase through the first four months of 
this year, led the province.

Centra 1 Credit Union economist Bryan 
Yu credits an increase in B.C.’s population 
during the first four months – up 1.2 per 
cent from a year ago with a net in flow of 
1,300 people from other provinces and 
11,000 new immigrants – as one reason 
for the retail sales surge.

An overall stronger provincial econ-
omy has also helped to push sales at what 
are considered higher-end retail loca-
tions, notes commercial broker CBRE Ltd. 
“Continued interest from international 
retailers and Vancouverites’ proven ap-
petite for luxury goods should maintain 
demand,” noted CBRE research analyst 
Shaan Desai. 

Annual rankings by U.S.-based Retail 
Insider, released in March, showed that 
Pacific Centre in downtown Vancouver 
posted gross sales of $1,335 per square 
foot – No. 1 in Canada and No. 4 in North 
America, just behind high-end malls 
in Miami, Las Vegas and Los Angeles. 
Oakridge Shopping Centre, where sales 
average $1,132 per square foot, ranked No. 
4 in Canada and No. 8 in North America.

The average shopping centre in Canada 
posts sales of $610 per square foot.

The overall retail vacancy rate in Metro 
Vancouver is around 3.5 per cent, but 
drops below 2 per cent in Richmond, 
Vancouver and the North Shore, reports 
CBRE.■ 

Glen Korstrom is a reporter with Business in Vancouver

Dig360 senior retail consultant Raymond 
Shoolman has watched outlet stores evolve 
from being established brands’ clearance 
centres to being secondary sales channels. 

Rick Toor
ricktoor@shaw.ca

Offi ce: 604-795-2955   Cell: 604-897-0260
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CHILLIWACK

7236 Pioneer Avenue, Agassiz 
Asking $949,900

• Net Income Approx. $65,000
• 6 Apartments and two commercial units
• Seller Motivated!

8392 Young Road Chilliwack
Asking $999,000

• Prime exposure corner site 
• 2 titles tear down and build 5000 sqft retail

45603 Yale Road , Chilliwack 
Asking $1.2 Million

• 2.43 Acres off of busy Yale Road 
in Chilliwack

• 2.18 acres usable, Service 
Commercial Zoning 

• Good property for Storage facility, 
tilt up commercial etc…

Strata Commercial Units
Asking $7.5 Million

• 4 strata commercial units 
• Purchase the whole building (11,000 sqft 

commercial  + 26 strata condos)... would 
k d f ilit Cl t Chilli k

8 Unit Apartment Building Chilliwack
Asking $619,900

• Net income over $40,000
• Most units are updated

7084 Vedder Road, Chilliwack 
Asking $2,730,000

•  Over 180,000 Net Income
•  4 Commercial units along with storage 

rooms, built in 1999
• 12000 sq ft building with full basement

  REDUCED
Business for sale: 

Papa John’s Pizza Chilliwack
$269,900

•  Very successful international franchise 
established in 1984

• Turn key business with possibility of 
opening other stores in the Eastern 
Fraser Valley

46230 Yale Road For Sale/Lease 
$849,900

•  Over 8600 sqft for lease or sale in downtown    
Chilliwack

• Building can be divided up into two or three 
store fronts

• Hight traffi c area  with very low lease rates

3 Acres off of busy Yale Road
in Chilliwack

2.18 acres usable, Service 
Commercial Zoning
pending

ALDERGROVE MARKET
Asking $129,900

• Approx $900k per year sales
• On Fraser Hwy in Aldergrove
• Owner wants it SOLD!COMMERCIAL LAND 

FOR SALE

Personal Real Estate Corporation

  REDUCED

8319 Young Road Chilliwack
Asking $1,975,000 or LEASE!

• 1.53 acres zoned Service Commercial 
• 4 buildings onsite totaling over 13000 sqft
• Good for vehicle, boat, equipment sales, 
  or wholesale/retail use

Opportunity available
 to be part of a

Canadian Franchise Icon 
Boston Pizza® Restaurant. 

For package and information contact

Derrick Thornhill
 info@derrickthornhill.com

Park Georgia Realty

604-525-1005

G A RY  M A N D
604-307-9515  604-572-1211
Sutton Group Medallion Realty

East Newton Business Park. 68 Ave. & 152 Street
4.5 acres and 5 acres industrial business park (CD zone). 

Will build to suit or for sale.

South Surrey
* 5-10 acres parcel out of ALR. Future potential for residential on truck route. 

Price $400,000 per acre
* Grandview Heights - 8 acres with house, future potential, 2-4 unit per acres. 

Price $650,000 per acre

Langley
* Near 200 Street and Hwy #1 - 4.5 acres to 9.5 acres future potential 

for hotel site and apartment or townhouse

Surrey
Clayton Heights - 4.5 acres with house, on corner property. 76 Ave. and 194 St.

Price $2.49 Million

Establish Church/Cultural Centre - 64 Ave. and 148 St. Approximate 3500 sq. ft. 
Commercial kitchen, 4 washrooms & one bedroom accomodation. $399,900.

Vancouver Liquor Store For Sale
in busy mall. Gross Sale $2.6 M to $2.8M. Price $1,990,000

INVESTMENT AND BUSINESS 
O P P O R T U N I T I E S

A S H O K  K U M A R
604-855-0800  Cell: 604-556-6399

MISSION BC   High Volume Husky Gas Station, Convenience 
Store, Farm Fuel, Propane, Drive-Thru Car Wash, Plus Rental 
Income. Built in 2010 on a large Corner Lot on Lougheed Hwy. 
Listed at  ................................................................$5,200,000

COMMERCIAL/RES FOR SALE ABBOTSFORD $3,600,000    
Prime corner central location 2-free standing commercial 
building and 1- stand alone residential. Fully leased with long 
term tenants, Shows great return call for Info!

LANGLEY, BC COMMERCIAL PROPERTY   Prime location 
232nd and #1 Hwy Exit South. 14,060 sq ft zoned C-5 com-
mercial, vacant C-Store on property + 1.15 acre SR-1 with 
rental house. Great site to develop or hold  ............$2,650,000

CENTRAL ABBOTSFORD   1.45 acre 98 unit approved 
condominium project ready to build or hold with 
rental income when ready to develop ..................... $2,900,000

BURNABY   Free standing commercial building, leased net 
rent approx $40,000 yearly asking ............................$695,000

SHELL GAS STATION ABBOTSFORD   High Volume Shell Gas 
Station and Convenience Store plus 4 - bedroom residence.
............................................................................... $3,200,000

3 LOCATIONS   BOTTLE Depot Return It Centre Encorp Pacifi c 
licensed. Call for Info!

ABBOTSFORD   Gas Bar/C-Store. 3 separate buildings plus 
3-bed house. 1 acre land........................................ $1,150,000

ABBOTSFORD   For-Lease 2.95 Acres I-2 Industrial Zoned 
fenced yard with 1200sqft offi ce and 840sqft workshop

ABBOTSFORD Established Convenience Store in Central location 
with 4-bed owners suite plus 3-separate rental Income $1,385,000 

  Kevin Pearson   250.787.6737
   Personal Real Estate Corporation

   Your Local Expert
    www.kevinpearson.ca l kevin@kevinpearson.ca

Fantastic investment - fully occupied with long term               
tenants, this 7 unit building is turn key and ready for a 
new owner. With a booming economy and low vacancy, 
demand for rentals is high making Fort St. John a fantas-
tic community to invest in.  Average yearly revenue on the 
property is 62,000 with upside potential. 
EXCLUSIVE                                           Offered at $850,000

FORT ST. JOHN OPPORTUNITY


